


Mining Creativity:

One Writer’s Perspective
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cclaimed author Lawrence Hill shared

his thoughts on writing and nurturing the
creative impulse at a launch event for Sheridan
Reads, which saw Sheridan students, staff and
faculty come together to discuss his novel, The Book
of Negroes, through a series of events in winter 2015.

Why write?

In describing his own impetus to write, Hill says that
“life doesn’t feel right unless you try to seize it, make
sense of it, and recalibrate it on a page.” In his view,
all artists are driven by a similar desire and passion
to create, be they poets, dancers, musicians or
visual artists.

Hill learned the power of effective writing at a young
age. In response to his request for a kitten, his
father required that he write a letter outlining why
he should be allowed to have one. “He gave me the
kitten, which was the most foolish thing he ever did
because from that point on | kept writing letters
whenever | wanted something significant.”

Nurturing creativity

“Creative people need time to stare into space

and see what bubbles up,” says Hill. This was not a
luxury he enjoyed in his early years as a writer, as
the need to make a living took precedence and also
sapped his creative energy. After trying to carve out
some writing time while working as a journalist for
several years, Hill made the decision to take a year
off and focus on his own writing. This was also a test
of his own commitment to the craft — could he keep
at it, day after day? “I found that | had a real passion
for it,” he says, and that passion continues to drive
him as a writer.

Stories matter

“l think some of us turn to stories in the way that
others turn to religion - for comfort, for purpose,”
says Hill. “The more stressed out we are, the more
our lives are in crisis, the more we look to narrative -
to our own stories - to tell us who we are, where we
came from, where we’re going, what lessons can we
draw from the past and how do we want to live.”

Another important lesson he shared is the
importance of voice in writing. “Great writing and
wonderful language first enters the body through
the ear. Getting to an authentic voice happens when
it becomes natural for you to write and natural for
the reader to hear.”

Research vs. imagination

Hill conducted extensive research while writing The
Book of Negroes, much of it focused on historical
details of the period covered in the book, and

some of it serendipitous - for example, he came
across an historic painting from the 18th century
depicting the cruel march of West African men,
women and children to the slave ships. “Some of the
random research | did really stimulated my creative
imagination. Be open to the accidents of research.”

To aspiring novelists

“I think one of my chief responsibilities as a novelist
is to disabuse aspiring writers of any notion they
may have about the act of writing as a romantic
process,” says Hill. Perhaps his most valuable and
pointed advice comes in the form of an acronym
he employs when advising others on the secret to
writing success, and that is GYAIC - short form
for ‘get your ass in chair.” “Turning off your phone,
sitting down and living in the depths of your
imagination is the only way to go.”

Inspiring others

“I remember every single book | read as a young
person. You carry them as a friend for the rest of
your life,” says Hill. Which is why he was “elated”
that The Book of Negroes was selected for Sheridan
Reads. “It’s exciting to know that young people are
reading your book and that it may have the same
profound effect on them.”

Hill returned to Sheridan in April 2015 to discuss
The Book of Negroes in more detail for the ‘Closing
Chapter’ of Sheridan Reads.

- Susan Atkinson
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/ACCOLADES

In 2015, the Curiosities blog was honoured with six awards for excellence in digital communications
from five organizations. Both national and international in scope, the awards represent a culmination
of efforts by Curiosities’ writers and photographers as well our alumni, employees, students and friends
who allowed us to share their stories on our blog.
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Curiosities was recognized by
the International Association
of Business Communicators
(IABC) with a Gold Quill

Merit Award for Digital
Communication Channel.
IABC’s awards program
honours excellence in
business communications
across all industry sectors on
a global scale. Curiosities was
honoured alongside projects
from organizations in Canada,
Russia, the United States and
Australia.
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Accolades Award Winner

Curiosities received a Gold
Accolade Award in the blog
category from the Council for
Advancement and Support
of Education (CASE) District
[I. CASE District Il is an
organization of professionals
in the areas of alumni
relations, communications,
and philanthropy working in
higher education in Delaware,
D.C., Maryland, New

Jersey, New York, Ontario,
Pennsylvania, Puerto Rico,
U.S. Virgin Islands and West
Virginia.
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SILVER LEAF AWARDS

Curiosities earned a Silver
Leaf Award of Merit for Best
Communication Vehicle.
The awards program

is administered by the
International Association of
Business Communicators
(IABC) Canada, recognizing
communicators and their
work in all sectors including
private industry, non-profits,
advertising/PR agencies,
postsecondary institutions
and governments.

Curiosities was honoured
with two gold MARCOM
Awards for Blog: Educational
Institution and Blog:

Writing. MARCOM Awards

is an international creative
competition that recognizes
outstanding achievement by
marketing and communication
professionals.

Curiosities’ “Everyday Heroes”
series was recognized with

a silver Canadian Online
Publishing Award (COPA)

in the Best Article or

Series category and was
also a finalist in the Best
Blog or Column category.
The program honours
outstanding contributions

to online publishing across
the country. The win placed
Curiosities alongside others
in the category including the
Huffington Post and Rogers
Media Inc.
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